2022 Commmunication & Digital
Marketing Capstone




Program Overview

Today’s marketing and
communication professionals must
combine creativity, expertise in use
of digital technology, and business
savvy to be successful.

The Master of Science in
Communication and Digital
Marketing program integrates the
fields of communication and
business (marketing) to satisfy the
requirement that today’s marketing
and communication professionals
must combine to gain
understanding of the audience or
customers. The program emphasizes
utilizing technology in an ethical
manner to communicate marketing

\_ J/ objectives while forging a sense of
community.

ABOUT US

In the Georgian Court University School of Business and Digital Media, our mission
is to empower our students to engage and succeed in this rapidly changing world.
Our approach includes a commitment to high-quality academic programs,
opportunities for both within-school and campus-wide development, leadership
opportunities, and career exploration through experiential immersion. Students can
work with companies and nonprofits and network with marketing and creative
specialists across the professional spectrum.



The Capstone

The Campaign Planning &
e ~N Management course is the capstone in
the Masters of Communication and
Digital Marketing Program at Georgian
Court University.

The course provides students the
opportunity to create and implement a
marketing and digital communication
campaign for a local, national, or
international business. Students
develop and implement a digital
marketing strategy by integrating
digital storytelling, principles of
integrated marketing, user-centered
design, creativity, and digital analytics.
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The following organizations

sponsored the capstone: BlueClaws Dr. Ashley
Charities, Heineken, Creative Click Elmore
Media, Eastern Monmouth Area Progl‘an"l
Chamber of Commerce, Bijoux + Director

Spice, Ladacin Network,
StuffedSicle and Bodyshell.



Sponsors
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Bijoux + Spice is a female-owned and operated
jewelry company run by Monmouth County, NJ
mom Shalini Kapoor. Shalini sources high-end,
shower, sweat, and swim-proof gold-filled beads for
Bijoux + Spice jewelry. All of Shalini's materials and
pieces are American made.
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The LADACIN Network is a non-profit
agency, who's mission statement is to
provide a wide variety of care to people
with physical or developmental
disabilities in all stages of life.
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Creative Click Media is a full-service Internet
marketing and SEO company offering
innovative web marketing solutions to help
businesses succeed in today’s competitive
online marketplace. As a leader in SEO, web
design, e-commerce, conversion rate
optimization, and internet marketing
services. The firm prides itself on driving
traffic, converting visitors, and measuring
effectiveness to deliver tangible results for
clients.
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Stuffedsicle is a dessert company that
specializes in custom dessert orders. Stuffedsicle
started with the idea of a cake pop with
different fillings like peanut butter, chocolate,
and caramel that ultimately sparked the idea for
a dessert company.




Sponsors
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The Eastern Monmouth Area Chamber of

Commerce serves the interests of member

businesses through skills building seminars,

legislative advocacy, promotional support

and referral services. The Chamber provides

the resources and creates initiatives,
programs, products and events to assist
businesses toward becoming prosperous
and contributing members of the
community.

\ /

BlueClaws Charities is the official 501c3
non-profit foundation of the Jersey Shore
BlueClaws, the High-A Minor League
Affiliate of the Philadelphia Phillies.
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Heineken is one of the world's top brewing
companies. They currently distribute
products to over 190 countries across the
globe. Heineken is based on family values
and always makes sure that the quality of

the product comes first.
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BODYSHELL
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Bodyshell is BodyShell Detailing is a local
business in Hillside, New Jersey, specializing in
paint protection & detailing services for high-

end automotive vehicles.




MAIN
DELIVERABLES

° REBRANDING

02 AFFILIATE PROGRAM

@ EMAIL NEWSLETTER

This project explored
expanding on Bijoux +
Spice's social media
foundation and includes
sample posts and
advertisements, a social
media posting schedule, and
suggestions for growing your
following. There is also a
proposal for an affiliate
program, as well as flyers
and other revenue-
generating outreach ideas.




MATTHEW SCHOENBERGEHR

MAIN
DELIVERABLES

SOCIAL MEDIA
CAMPIGN

02 CONTENT CREATION

SOCIAL MEDIA
TREND

This project included:
partnering with Creative
Click's social media manager
on future client projects,
company posts for their social
media platforms, and research
on the online social media
presence of local and national
competitors. In addition, CCM's
social media strategy and
presence was fine-tuned and
reinvented - from content and
engagement to the overall
theme of the social media
profiles.




DARYL

LAYTON

J
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MAIN
DELIVERABLES

° SOCIAL MEDIA PLAN

02 CONTENT STRATEGY

@ CONTENT CALENDER

This project explored
updating the LADACIN
Network's social media and
partnership content calendar.
The Network's Social Media
revamp increased interaction
with social media and other
businesses in order to attract
more volunteers, events, and
donations. The revised social
media schedule and more
networking opportunities is
extremely beneficial to the
LADACIN Network's future.




JOSHUA TINTO

MAIN
DELIVERABLES

° REBRANDING

02 MATERIAL DESIGN

@ WEBSITE

This project explored the
company's online presence
to ensure consistency and
cohesiveness. Overall, the
company excels at word-of-
mouth marketing, so the
goal was to give people even
more to talk about. Women
aged 22-40 make up the
majority of customers in
New Jersey. As a result, the
goal is to increase brand
visibility and sales to that
segment by a complete
rebranding and website
redesign.
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B RAIJAC

MAIN
DELIVERABLES

SOCIAL MEDIA
CAMPAIGN

FUNDRAISER
CAMPAIGN

@ CONTENT CALENDER

This project developed a social
media marketing plan and
strategy for social media team.
It included post
recommendations for future
stories, highlights, and captions.
In addition, the
recommendations also spanned
fundraising campaign ideas.



https://gculions.com/sports/softball/roster/elisa-lopez/3608

MAIN
DELIVERABLES

BRAND
AMBASSADOR
CAMPAIGN

02 STORE DISPLAY

@ VIRAL CHALLENGE

This project explored the idea
that a beer that is known
globally, should be shown
around the world. Showing the
beer across the world in various
locations, enjoyed by various
people to demonstrate the
company's inclusiveness and
global standing. This was done
with the creation of a TikTok
trend and a brand ambassador
campaign.



https://gculions.com/sports/softball/roster/elisa-lopez/3608

Contact Us

For more information

a sbdm@georgian.edu

https://georgian.edu/academics/school-of-business-digital-media/



